VIRGINIA SLIMS 


LEGENDS 


Objecii ves 

\ 

* Build on 25 years of equity in tennis (and make it entertaining!) 

* Celebrate the accomplishments of women. 

* Reach consumers on a local level (face to face). 


sftmiom 


Source: https://www.industrydocuments.ucsf.edu/docs/stgm0004 



VIRGINIA SU MS 


LEGENDS 


Program Elements 

• Six city lour (Tampa, Charlotte, Richmond, Oklahoma City, Houston, 
Delray) 

? Professional Tennis Tournament 

• Grass Roots Tennis Challenge 

• Concerts 

• Bar Nights 

• Charity (Community-based program support) 

• Media and Direct Marketing 

✓ 

• Retail Program 

G38£H0m 


Source: https://www.industrydocuments.ucsf.edu/docs/stgm0004 



VIRGINIA SUMS 


LliCKNDS 


Sites & Dates 


Site/Date 

Tennis 

Tampa 

April 7-0, 1095 

Saddlchrook Resort 

Charlotte 

May 5-7, 1995 

Old Providence Racquet ( In 

Richmond 

May 19-21, 1995 

I ' 1 - Robins (’enter 

Oklahoma City 

October 6-8, 1995 

Myriad 

Houston 

October 13-15, 1995 

Wesiside Tennis Club 

Delray Beach 

December 1 -3, 1995 

Delray Beach Tennis ('enter 


OXSSHOrOS 


<'on ml 


The Sun Dome 


Independence Arena 


Richmond Coliseum 


Myriad 


Summit 


Delray Beach Tennis Center 


Source: https://www.industrydocuments.ucsf.edu/docs/stgm0004 
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VIRGINIA S UMS 

LEGENDS 


Professonal Tennis Tournament 

Biggest names in women's tennis 

Martina Navratilova, Billie Jean Kim*, Chris Bverl, Tracy Austin, Evonne 
Goolagong, Rosie Casals, Virginia Wade, Bette Stove, Wendy Turnbull, 
Olga Morozova, Franeoise Durr, Hana Mandlikova 

• learn format (A - captain, B, C player per team) 

• Chris and Martina play singles both Saturday and Sunday 

• Points earned for each win 

• Highest point earners, plus captain, play in finals on Sunday 

• Pro-celebrity matches also on Sunday 

• Top four teams play in Delray for Championship 

T£8m OPOS 


Source: https://www.industrydocuments.ucsf.edu/docs/stgm0004 
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VIRGINIA SLIMS 

LEGENDS 


Grass Roots Tennis Challenge 

♦ Women’s Doubles tennis tournaments in clubs within a 200 mile radius of 
the Legends event. 

• Two levels of players (4 people) advance to Legends weekend. 

* Winners of local club tournaments receive: 

- chance to play against other local winners on Legends weekends to 
determine area champion 

- a lesson from a Legend 

- tickets to the concert 

» Winners of Legends weekends play in National Championships in Delray 
in December. 




Source: https://www.industrydocuments.ucsf.edu/docs/stgm0004 
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VIRGINIA SLIMS 

LEGENDS 


Concerts 

• Biggest names in music: 

i 

Gladys Knight, Barbara Mandrcll. Regina Belle and Martina McBride. 

• Each performer will have solo concert. 

• Combinations of performers at the end of each night. 


OS 


Source: https://www.industrydocuments.ucsf.edu/docs/stgm0004 
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VIRGINIA SLIMS 

LEGENDS 


I5nr Nights 

Objectives 

• Promote Legends Weekends 

• Generate names lor the database 
Strategy 

• Use local bars/clubs to generate awareness and excitement about Virginia Slims Legends of 
Tennis and Music. 


Tactics 

• Air Booth - Air circulates from the bottom of the booth to blow around paper with prizes on 
them (including discounts on tickets, autographed t-shirts, CDs, etc.) 

* Signage 

• Legends music every hour ,, 

* Raffle/giveaways every hour (including concert and/or tennis tickets, CDs, autographed t- 
shirts, etc.) 


fLffZfl&fM 


Source: https://www.industrydocuments.ucsf.edu/docs/stgm0004 
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VIRGINIA S UMS 

LEGENDS 

Charity 

* National Aids Foundation 

- In-home patient care 

- 52% of new cases of AIDS each year arc women 

* l ie in with local chapter with matching funds 

* HxccIIenl opportunity to promote event at local level. 

* Tobacco-friendly (Mark Bodden and Billie Jean King on board). 


s&gmom 


Source: https://www.industrydocuments.ucsf.edu/docs/stgm0004 
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VIRGINIA SUMS 

LEGENDS 

Media 

Objective - Generate awareness and ticket sales using a consistent creative 
message. 

i 

• 

Print Advertising 

- Copy split in 15 national magazines (People, US, Cosmo, 

Red book, etc.) in FL, NC, SC, VA 

- Circ. - 6.2mm 

- March and April 

- Complimentary mentions in "Events" sections of magazines 

• 

Out-of-Home - 32 billboards 

- Posting from April 7 to May 7 

• 

QLSZfTQfQZ 

Newspapers - Buys handled by the promoters, i.e. Charlotte Observer 
- March and April 

Source: https://www.industrydocuments.ucsf.edu/docs/stgm0004 



VIRGINIA SLIMS 

- r --- 

LEGENDS 


1995 Print Schedule 


MAGAZINE 

ISSUE DATE 

Allure 

April 

Cosmopolitan 

April 

Country America 

April 

Country America 

May 

Ent. Weekly 

March 17 

Family Circle 

April 4 

Glamour 

May 1 

In-Style 

May 

Ladies Home Journal 

May 

Mademoiselle 

April 

Mademoiselle 

May 

People 

April 3 

People 

April 17 

Redbook 

April 

Redbook 

May 

Southern Living 

April 

Southern Living 

May 

TV Guide 

April 15 

US 

April 

US - National 

May 

Vanity Fair 

April 

MARCH TOTAL 

APRIL TOTAL 

MAY TOTAL 



GRAND TOTAL 

*Primarilv inside, nape nnsitions USCfTOm 


ON-SALE DATE 

COPY SPLIT CIRC. 1000) 

March 28 

82 

March 21 

304 

March 14 

124 

April 11 

105 

March 13 

124 

March 14 

503 

April 10 

181 

April 17 

36 

April 11 

250 

March 14 

155 

April 11 

110 

March 27 

347 

April 10 

319 

March 15 

318 

April 15 

285 

March 24 

825 

April 25 

750 

April 10 

970 

March 14 

101 

April 17 

1,000 

March 15 

185 


124 


4,233 


2.717 


7,074 


*Gnnv snlits in FT . GA. NG. SG. VA 


Source: https://www.industrydocuments.ucsf.edu/docs/stgm0004 



VIRGINIA SLIMS 


LEGENDS 

1995 Free Space Print Schedule 


MAGAZINE 

LOCATION 

ISSUE 

Mademoiselle 

Mile Mentions 

April 

Southern Living 

Around the South 

April 

Country America 

Editorial & Calendar 

May 

Home 

Calendar 

May 

New Woman 

Keep This Date 

May 

US 

Free Column 

May 

Vanity Fair 

Link 

May 

Redbook 

Check This Out 

June 

Elle 

Calendar of Events 

August/September 




^Opportunity in McCall’s for Door to Door insertions. Need 10M for last 3 events. 


Source: https://www.industrydocuments.ucsf.edu/docs/stgm0004 



VIRGINIA SLIMS 


LEGENDS 


1995 ROP Schedule 



CITY 

PUBLICATION 

INSERTIONS 

Tampa 

Tampa Tribune only 

February - 7 
March - 6 
April - 2 
TOTAL = 15 

Charlotte 

12 various 

March - 1 
April - 24 
May-8 

TOTAL = 33 

Richmond 

9 various 

March - 5 
April-14 
May - 16 
TOTAL = 35 


*Most ads running on weekends. 


**This does not include ethnic advertising. 


6i8SH0r0S 


Source: https://www.industrydocuments.ucsf.edu/docs/stgm0004 
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VIRGINIA SLIMS 


LKGKNDS 


Direct 

Objective: Generate awareness of event and invite consumers to attend. 

• Mailings to 291,000 Slims and competitive smokers in 5 markets. 


Copy describes: 

- various Legends programs 

- contest to win tickets 




Source: https://www.industrydocuments.ucsf.edu/docs/stgm0004 



VIRGINIA SLIMS 

LEGENDS 


Retail 

• Objective - Generate trial and awareness of Legends through unique 

incentive items. 

• Pack Promotion - Free lighter with 2-pack purchase (Kit# 16001) 

20-deal displays (100% backup) 

800 stores in each of 6 cities 
7,280,000 units moved 


• Carton Promotion - Free T-shirt with carton purchase (Kit# 16002) 

20-deal displays (50% back-up) 

200 stores in each of 6 cities 
7,200,000 units moved 

• All kits include display, poster, dangler and packaged incentives 

• Order date: 1/16 - 4/14 ... In Field dale: 4/10 - 5/7 

issmom 


Source: https://www.industrydocuments.ucsf.edu/docs/stgm0004 



